[bookmark: 82F445D922D2457D91356A5BE24EB111]NOTE: There were changes made earlier in the year to the Media Communication concentration not reflected here—in that proposal the COMM 302 course that is being changed to COMM 201 was moved to the electives list fROm those required.
In the GENERAL ED. Section:
Writing in the Discipline
Building on the core course, FYW 100 (p. 253)/FYW 100P (p. 253)/FYW 100H, each discipline has identified a required course or courses within the major in which students learn to write for that discipline. Completion of the major/program fulfills the Writing in the Discipline requirement.
Accounting (p. 381)  
Anthropology (p. 356)
Art (p. 356) (Studio - Ceramics, Graphic Design, Metalsmithing and Jewelry, Painting, Photography, Printmaking, Sculpture)
Art Education (p. 357)
Art History (p. 357)  
Biology (p. 358)      
Business (p. 385) (Management)   
Chemical Dependency/Addiction Studies (p. 358) 
Chemistry (p. 358)    
Communication (p. 359) (Journalism, Mass Media Communications; Public and Professional Communication; Public Relations; Speech, Language, and Hearing Science)     
Computer Information Systems (p. 381)   
Computer Science (p. 360)    
Early Childhood Education (p. 379)  
Economics (p. 382)   
Elementary Education (p. 379)     
English (p. 362)     
English/Creative Writing (p. 361)  
Film Studies (p. 363) 
Finance (p. 382)     
Gender and Women's Studies (p. 364)    
Health Education (p. 379)   
History (p. 364)      
Justice Studies (p. 365)     
Management (p. 383) (General, Human Resources, International, Operations) 
Marketing (p. 386)   
Mathematics (p. 367) 
Medical Imaging (p. 368) (Nuclear Medicine Technology, Radiologic Technology, also open to certified radiologic technologists) 
Modern Languages (p. 369) (Francophone Studies, French, Latin American Studies, Portuguese, Spanish) 
Music (p. 369) 
Music Education (p. 371)
Music Performance (p. 372)
Nursing (p. 388)     
Philosophy (p. 374)  
Physical Education (p. 379)  
Political Science (p. 374)    
Political Science/Public Administration (p. 375)   
Psychology (p. 376)  
Sociology (p. 376)    






Program LISTINGS (FAS)

Chemistry** (p. 78)	B.A.	 
 	B.A.	Environmental Chemistry
 	B.S.	Biochemistry 
 	B.S.	Environmental Chemistry
 	B.S.	Professional Chemistry

Communication (p. 81)	B.A.	Journalism	
	B.A.	Mass Media Communication
 	B.A.	Public and Professional Communication
 	B.A.	Public Relations/Advertising
 	B.A.	Speech, Language, and Hearing Science

Computer Science (p. 83)	B.A.	 



Communication
Learning Goals (p. 343)
Writing in the Discipline (p. 359)
Department of Communication
Department Chair: Robert Anthony Galvez
Department Faculty: Professor Min; Associate Professors Endress, Galvez, MacDonald, Magen, Olmsted, Palombo; Assistant Professors Auger, Kim, Knoth, Lemke, Parsons
Students must consult with their assigned advisor before they will be able to register for courses.
[bookmark: 8B08D43B7087476F8B179D24A1BAE63C]Communication B.A.
[bookmark: 9EB74D4E29664EA0A431CB88D5895905]Course Requirements
CHOOSE concentration A, B, C, or D, or E below
A. [bookmark: 6F7ABF05AC0344EEB4BE56E2E90F180D]Journalism
	COMM 201
	Writing for News
	4
	F,Sp

	COMM 208
	Public Speaking
	4
	F, Sp

	COMM 240
	Mass Media and Society
	4
	F, Sp, Su

	COMM 244
	Digital Media Lab
	4
	F, Sp, Su

	COMM 251
	Research Methods in Communication
	4
	F, Sp

	COMM 252
	Multimedia Journalism I
	4
	F, Sp

	COMM 253
	Multimedia Journalism II
	4
	F, Sp

	COMM 303
	Advanced Reporting and Interview
	4
	F, Sp

	COMM 340
	Media Ethics
	4
	Sp

	COMM 347
	Media Law
	4
	Sp

	
	
	
	

	COMM 497
	Communication Internship
	4
	F, Sp, Su


FOUR COURSES from
	COMM 242
	Message, Media, and Meaning
	4
	F, Sp

	COMM 301
	Public Relations
	4
	F, Sp

	COMM 334
	Advertising
	4
	F, Sp

	COMM 336
	Health Communication
	4
	Sp

	COMM 346
	Sports Reporting
	4
	F

	COMM 348
	Global Communication
	4
	F

	COMM 351
	Persuasion
	4
	F, Sp

	COMM 353
	Political Communication
	4
	Annually

	COMM 357
	Public Opinion and Propaganda
	4
	Sp

	COMM 443
	Sports, Culture, and Media
	4
	Sp

	Total Credit Hours: 60
[bookmark: _GoBack]
	
	
	


B. A. Media Communication
	COMM 201
	Writing for News 
	4
	F, Sp

	COMM 208
	Public Speaking
	4
	F, Sp

	COMM 240
	Mass Media and Society
	4
	F, Sp, Su

	COMM 242
	Message, Media, and Meaning
	4
	F, Sp

	COMM 243
	Preproduction for Digital Media
	4
	F, Sp

	COMM 244
	Digital Media Lab
	4
	F, Sp, Su

	COMM 302
	Writing for News and Public Relations
	4
	F, Sp

	COMM 340
	Media Ethics
	4
	Sp

	COMM 343
	Audio Production for Multimedia
	4
	F, Sp

	COMM 345
	Advanced Digital Media Production
	4
	F, Sp

	COMM 347
	Media Law
	4
	Sp

	COMM 349
	Media Theory and Research
	4
	F

	COMM 492
	Digital Media Practicum
	4
	F, Sp


[bookmark: DD46925CCCC04FB7BBC87E937502BFF5]THREE COURSES from
	COMM 241
	Introduction to Cinema and Video
	4
	F, Sp, Su

	COMM 246
	Television Production
	4
	F, Sp

	COMM 344
	Broadcast Journalism
	4
	Sp

	COMM 346
	Sports Reporting
	4
	F

	COMM 348
	Global Communication
	4
	F

	COMM 351
	Persuasion
	4
	F, Sp

	COMM 443
	Sports, Culture, and Media
	4
	Sp

	COMM 479
	Communication Internship
	4
	F, Sp, Su


[bookmark: B896D533FE76493C9194E17EECFD5107]Total Credit Hours: 60
CB. Public and Professional Communication
	COMM 208
	Public Speaking
	4
	F, Sp

	COMM 251
	Research Methods in Communication
	4
	F, Sp

	COMM 351
	Persuasion
	4
	F, Sp

	COMM 461
	Public and Professional Capstone
	4
	Sp


[bookmark: ACEC543BD1194529AFC6FADE6A39EA6B]SEVEN COURSES from
	COMM 256
	Human Communication and New Technology
	4
	Sp

	COMM 330
	Interpersonal Communication
	4
	F

	COMM 332
	Gender and Communication
	4
	F

	COMM 333
	Intercultural Communication
	4
	As needed

	COMM 336
	Health Communication
	4
	Sp

	COMM 338
	Communication for Health Professionals
	4
	Sp

	COMM 353
	Political Communication
	4
	Annually

	COMM 354
	Communication and Civic Engagement
	4
	Sp

	COMM 356
	Group Decision Making
	4
	Sp

	COMM 359
	Argumentation and Debate
	4
	F

	COMM 412
	Strategies in Fundraising and Development
	4
	As needed

	COMM 452
	Conflict Resolution
	4
	As needed

	COMM 454
	Organizational Communication
	4
	Annually

	COMM 459
	Debate Practicum
	4
	As needed

	COMM 479
	Communication Internship
	4
	F, Sp, Su


[bookmark: 105F6C5FA71A4BD496AFCE7DE2240814]Total Credit Hours: 44
DC. Public Relations/Advertising
	COMM 208
	Public Speaking
	4
	F, Sp

	COMM 240
	Mass Media and Society
	4
	F, Sp, Su

	COMM 251
	Research Methods in Communication
	4
	F, Sp

	COMM 301
	Public Relations
	4
	F, Sp

	COMM 334
	Advertising
	4
	F, Sp

	COMM 357
	Public Opinion and Propaganda
	4
	Sp

	COMM 479
	Communication Internship
	4
	F, Sp, Su


[bookmark: D776CA16157641A882E1602F157223B7]CHOOSE Category a or b below
[bookmark: D5C6EF6225D84B8A960FB90A4DE82018]a. Public Relations
	COMM 302201
	Writing for News and Public Relations
	4
	F, Sp

	COMM 311
	Advanced Public Relations
	4
	F

	COMM 312
	Advanced News and Public Relations Writing
	4
	F, Sp

	COMM 377
	Public Relations Laboratory
	4
	Sp


[bookmark: 5254BDC079194F46824F559820FF5A6D]b. Advertising
	COMM 335
	Advertising Research
	4
	F

	COMM 337
	Advertising Strategy
	4
	Sp

	COMM 339
	Advertising Creativity
	4
	F

	COMM 376
	Advertising Laboratory
	4
	Sp


[bookmark: FA90D87473C94EF389AC5EEEB8F0D3D3]THREE COURSES from
	COMM 242
	Message, Media, and Meaning
	4
	F, Sp

	COMM 347
	Media Law
	4
	Sp

	COMM 351
	Persuasion
	4
	F, Sp

	COMM 454
	Organizational Communication
	4
	Annually

	MGT 201
	Foundations of Management
	3
	F, Sp, Su

	MKT 201
	Introduction to Marketing
	3
	F, Sp, Su

	MKT 334
	Consumer Behavior
	3
	F, Sp


[bookmark: 325A60C167FC44FAA1959C5452006B82]Total Credit Hours: 53-56
ED. Speech, Language, and Hearing Science
	COMM 208
	Public Speaking
	4
	F, Sp

	COMM 251
	Research Methods in Communication
	4
	F, Sp

	COMM 255
	Introduction to Language
	4
	Sp

	COMM 305
	Introduction to Communication Disorders
	3
	F

	COMM 319
	Phonetics and Phonology
	4
	F

	COMM 320
	Speech and Language Development
	4
	F

	COMM 323
	Introduction to Audiology
	3
	F

	COMM 325
	Anatomy and Physiology: Speech and Hearing
	4
	Sp

	COMM 421
	Speech and Hearing Science
	4
	Sp

	COMM 422
	Language Processes
	4
	As needed

	
	 
	
	

	COMM 429
	Introduction to the Clinical Process
	3
	As needed

	
	-Or-
	
	

	COMM 479
	Communication Internship
	4
	F, Sp, Su


[bookmark: 911D608BFDEE4E8380A0E331C4D6BFA9]Cognates
	BIOL 100
	Fundamental Concepts of Biology
	4
	F, Sp, Su

	MATH 240
	Statistical Methods I
	4
	F, Sp, Su

	
	 
	
	

	PHYS 101
	General Physics I
	4
	F, Su

	
	-Or-
	
	

	CHEM 103
	General Chemistry I
	4
	F, Sp, Su


[bookmark: C70386BB9E9146048DF3D4BE8403BF62]Total Credit Hours: 53-54
Communication Minor
[bookmark: 407D596F0BC2462CBC8A254105C86C1D]Course Requirements
The minor in communication consists of a minimum of 20 credit hours (six courses), as follows:
[bookmark: 1B1F4FF24F8140AC9C395CFBBBFB93A8]Courses
	COMM 208
	Public Speaking
	4
	F, Sp

	COMM 240
	Mass Media and Society
	4
	F, Sp, Su


AND FOUR ADDITIONAL COMMUNICATION COURSES, with at least two at the 300-level.


COURSES

[bookmark: C28F589497B544858BC177811AAFAABE]COMM - Communication
[bookmark: D2F0F897842340BD8DAAF0EC65FF276D]COMM 162 - East Asian Popular Cinema (4)
East Asian culture, identity, gender, and communication patterns are explored through the examination of different genres in popular films and documentaries from Japan, Korea, Taiwan, Hong Kong, and China.
General Education Category: Core 3.
Offered: As needed.
[bookmark: DF2BDC1C4BC94FCC8315FE7BDEA26E6C]COMM 201 - Writing for News (4)
The fundamentals of composition using the AP style guide are introduced. Topics include news values, basic reporting, public relations formats, and techniques for achieving high-quality news and public relations writing. (Formerly COMM 302)
Prerequisite: FYW 100 or FYW 100P or completion of the College Writing Requirement.
Offered: Fall, Spring.
COMM 208 - Public Speaking (4)
Students develop public-speaking skills through directed practice. Emphasis is on the selection and organization of material, the use of reasoning and evidence, speech construction, and methods of delivery.
Offered: Fall, Spring.
[bookmark: C1E507B6AD9B41FA9115B018EE79C7CA]COMM 240 - Mass Media and Society (4)
The institutions, history, and technology of the mass media are examined. Newspapers, film, and broadcasting media are studied in terms of social and personal impact.
General Education Category: Social and Behavioral Sciences.
Offered: Fall, Spring, Summer.
[bookmark: 62039E62C06E455BAD46CC998C1C975A]COMM 241 - Introduction to Cinema and Video (4)
Hollywood industry, new digital technology, audiences, and other important cinematic elements (visual, technical, social, ideological, aesthetical, economic, and cultural aspects) are examined.
General Education Category: Arts - Visual and Performing.
Offered: Fall, Spring, Summer.
[bookmark: F06C78EF7D9A49F9AD768C4C4A5A4D9B]COMM 242 - Message, Media, and Meaning (4)
Students are introduced to visual communication and how meaning is made. Topics include the theories about and critical interpretation of visual media. Media production projects and presentations are required.
Offered: Fall, Spring.
[bookmark: 777D0D261F674C9082A1A95561525361]COMM 243 - Preproduction for Digital Media (4)
Students are introduced to the concepts and techniques used during the digital media preproduction process. Students also learn how to write for a variety of digital media distribution channels.
Prerequisite: FYW 100, FYW 100P or FYW 100H.
Offered: Fall, Spring.
[bookmark: 4CE183B5E6FF471592BAC09AB061F390]COMM 244 - Digital Media Lab (4)
Students learn to create and analyze digital media in multiple forms, including still image work, motion graphics composition, audio and video production, and web design.
General Education Category: Arts - Visual and Performing.
Offered: Fall, Spring, Summer.
[bookmark: 9E2C02ABBC5D4B979941A35812D0E26E]COMM 246 - Television Production (4)
The theoretical and practical aspects of television production, script preparation, and studio and control room operations and practice are presented. Included is a two-hour-per-week lab.
Prerequisite: COMM 243.
Offered: Fall, Spring.
[bookmark: A1A9897AFF504920B7D185D9AE1B6FBE]COMM 251 - Research Methods in Communication (4)
Students will critique research from scholarly journals and apply a selected method in an original research proposal. Topics include communication research, quantitative and qualitative methods. (Formerly COMM 200.)
Prerequisite: Completion of at least 24 college credits.
Offered: Fall, Spring.
[bookmark: 94CB07CD70F64D7EA443602719925463]COMM 252 – Multimedia Journalism I (4)
Skills-based course which introduces visual journalism and digital storytelling. Emphasizes telling the story through audio, video and social media channels and prepares students for reporting the news digitally.
Prerequisite: COMM 244.
Offered: Fall, Spring.
COMM 253 – Multimedia Journalism II (4)
Production-based course in which students report live, real-time, news situations to create digital news packages usable across multiple digital platforms: audio, video, and social media.
Prerequisite: COMM 252.
Offered: Fall, Spring.
COMM 255 - Introduction to Language (4)
The diversity and basic similarities of languages are explored, including their phonetic, phonological, morphological, syntactic, semantic, and social properties.
Prerequisite: COMM 251.
Offered: Spring.
[bookmark: 43929A75972E4AFBA1816A52253AEC7A]COMM 256 - Human Communication and New Technology (4)
Explores how human communication occurs through new technologies, including the Internet, social media, mobile communication, and virtual spaces. Students will study both theory and praxis in professional and personal contexts.
Prerequisite: COMM 251.
Offered: Spring.
[bookmark: 3681D64690104C00991941D3F0EAFA0D]COMM 261 - Issues in Free Speech (4)
Free speech issues are critically examined in historical and cultural context. Emphasis is on American law and circumstances compared to those of selected non-Western countries.
General Education Category: Connections.
Prerequisite: FYS 100, FYW 100/FYW 100P/FYW 100H, and at least 45 credits.
Offered: Annually.
[bookmark: 1E4ED42CBC8B41698CE2E42DB80BB0DA]
COMM 262 - Dialect: What We Speak (4)
This course explores the variability within a human language as influenced by geography, history, social class, gender, age, ethnicity, and cultural identity.
General Education Category: Connections.
Prerequisite: FYS 100, FYW 100/FYW 100P/FYW 100H, and at least 45 credits.
Offered: As needed.
[bookmark: AFB6251600094F0A9526F71D0481AAB4]COMM 263 - East Asian Media and Popular Culture (4)
Examination of cultural forms in China, Japan, and Korea by studying socio-political and cultural implications of transnational flows between East Asia and the West through various forms of media.
General Education Category: Connections.
Prerequisite: FYS 100, FYW 100/FYW 100P/FYW 100H, and at least 45 credits.
Offered: Spring, Summer.
[bookmark: 7BA0EA52F53D4D948AA1F6BD92B7DEE3]COMM 301 - Public Relations (4)
The field of public relations is surveyed, with emphasis on the role of the communication specialist as a practitioner. Topics include public relations history, ethics, campaign design, and media use.
Prerequisite: Completion of at least 45 college credits, including COMM 251, or consent of instructor.
Offered: Fall, Spring.
COMM 303 – Advanced Reporting and Interview (4)
Skills-based reporting course that emphasizes interviewing techniques, longer-form storytelling, interpersonal skills, and feature-style story telling. Requires students to bring in real-world features and long-form interviews into class.
Prerequisite: COMM 201 or COMM 302..
Offered: Fall, Spring.
[bookmark: 62143DC22CD740E89B29C92149239B2B]



[bookmark: D459CF458EA642A2BEDD6C6CB7A3321E]COMM 305 - Introduction to Communication Disorders (3)
A variety of speech, language, and hearing problems that may exist in children and adults are examined. Normal processes, abnormalities, and treatment are also discussed.
Prerequisite: COMM 251.
Offered: Fall.

COMM 311 - Advanced Public Relations (4)
Additional public relations skills are learned, with emphasis on writing. Formats and public relations methods are also reviewed and applied to case studies.
Prerequisite: COMM 301 201 or COMM 302, and COMM 3012.
Offered: Fall.
[bookmark: 0446A30575FA474092F8F3D66AEA64EA]COMM 312 - Advanced News and Public Relations Writing (4)
Students build on their news and media writing skills and become more proficient at public relations writing for digital and traditional outlets. Applications include news conferences and crisis communication.
Prerequisite: COMM 301 201 or COMM 302, and COMM 301.2.
Offered: Fall, Spring.
[bookmark: 3228CBA3DA6A414D8214F9E5F78BB89C]COMM 319 - Phonetics and Phonology (4)
Students develop listening and transcription skills as well as knowledge about the production of speech. The sound structure of language is explored and students are introduced to phonological theory.
Prerequisite: COMM 255.
Offered: Fall.
[bookmark: 788EA1670EA54F2A9D454AE3BEA53246]COMM 320 - Speech and Language Development (4)
The theories and stages involved in the acquisition of speech and language skills from birth to adolescence are examined. Included are the subsystems of language and normal and abnormal speech and language development.
Prerequisite: COMM 251 and COMM 255.
Offered: Fall.
[bookmark: F00E15D75B0744AC93B124118B46F2BE]COMM 323 - Introduction to Audiology (3)
Acoustics, anatomy, and physiology of the ear are introduced. Included are basic hearing tests, hearing disorders, and rehabilitation.
Prerequisite: COMM 251 and either COMM 255 or COMM 305.
Offered: Fall.
[bookmark: 728AFEAE55994A67A1CA66B6843745DC]COMM 325 - Anatomy and Physiology: Speech and Hearing (4)
Topics include the anatomy and physiology of the speech and hearing mechanism, and neurological, skeletal, and muscular functions involved in speech and hearing.
Prerequisite: COMM 251 and either COMM 255 or COMM 305.
Offered: Spring.
[bookmark: 1FD38F4FB1F845F38745C530F47EA800]COMM 330 - Interpersonal Communication (4)
By participating in a series of communication experiences, students explore principles, skills, theory, and techniques essential for effective face-to-face communication across a variety of contexts. (Formerly COMM 358.)
Prerequisite: Completion of at least 30 college credits or sophomore standing or permission of department chair.
Offered: Fall.
[bookmark: 649A4952D6ED44409F539143CA06A741]COMM 332 - Gender and Communication (4)
Theoretical foundations of gender and communication are introduced. Topics include verbal and nonverbal communication, communication style, socialization, and processing information. Contexts include interpersonal, organizational, political, and family.
Prerequisite: COMM 251 or permission of department chair.
Offered: Fall.
[bookmark: 442F87632D644145ACE51988F97A0406]COMM 333 - Intercultural Communication (4)
The communication contexts, issues and consequences that accompany interaction between people from diverse cultures are explored. Research dealing with intercultural communication is explored.
Prerequisite: Junior standing, completion of at least 60 college credits or permission of program chair.
Offered: As needed.
[bookmark: 7B1E036937BE42D1AEFC917417D3E9B4]
COMM 334 - Advertising (4)
The key processes of modern advertising practice are introduced. Topics include production of effective advertising and media. Students cannot receive credit for both COMM 334 and MKT 338.
Prerequisite: COMM 240.
Offered: Fall, Spring.
[bookmark: B85612A8E5354C9984D410F4A8B2BE0C]COMM 335 - Advertising Research (4)
Students explore the processes of acquisition, evaluation, and analysis of information needed for advertising planning. Secondary and primary research for advertising is introduced.
Prerequisite: COMM 334.
Offered: Fall.
[bookmark: 710C7596B27A4F4BBB99C60D2190E611]COMM 336 - Health Communication (4)
Explores the dynamics and impact of health communication between individuals and the health care system, such as doctor-patient communication, dissemination of health-related information, and the role of mediated communication.
Prerequisite: Completion of at least 60 hours credit or junior standing, or permission of department chair.
Offered: Spring.
[bookmark: 4C569CFD79D24D3F9A567A40B3FD69AC]COMM 337 - Advertising Strategy (4)
Theoretical foundations and the process of developing advertising strategy are introduced. Methods of using research data for developing advertising strategy are presented and case studies are discussed.
Prerequisite: COMM 334.
Offered: Spring.
[bookmark: 36FBD1444D0B4621B9A43621FE75A892]COMM 338 - Communication for Health Professionals (4)
Designed for health professionals, this course examines the dynamics of patient-provider communication inside the context of the contemporary health system. Other topics covered include risk communication, diversity, influence of technology and social support and health.
Prerequisite: Completion of at least 60 college credits, enrollment in the Medical Imaging program and RADT 201.
Offered: Spring.
[bookmark: A8F69A70AD924CA1A48F02EEFAC3C07C]COMM 339 - Advertising Creativity (4)
The process of conceptualizing and preparing advertising for mass media is introduced. Emphasis is placed on creative thinking, strategic writing skills, and visualization.
Prerequisite: COMM 337.
Offered: Fall.
[bookmark: 1FC805895DE549CCAC2E9953B2340927]COMM 340 - Media Ethics (4)
Focus is on contemporary ethical issues that arise in both traditional mass media and new media contexts.
Prerequisite: COMM 240.
Offered: Spring.
[bookmark: 96292D2B5965402F81D4AF4FA522E925]COMM 343 - Audio Production for Multimedia (4)
This course covers the foundations of audio production for multimedia contexts including radio/podcasting, video/cinema/film, TV, and interactive multimedia.
Prerequisite: COMM 243 and COMM 244.
Offered: Fall, Spring.
[bookmark: F4AC2C9AE3C54F75B0138D5ED55F9A1D]COMM 344 - Broadcast Journalism (4)
The preparation, writing, production, and editing of broadcast news are discussed. Emphasis is on local and special news events. An analysis of broadcast policies and principles of news management are presented.
Prerequisite: COMM 246.
Offered: Spring.
[bookmark: 4E429EAD84814526851E3EDF8505124E]COMM 345 - Advanced Digital Media Production (4)
Students advance their knowledge of digital media production, including video, digital graphics and audio, with an emphasis on nonfiction video projects. Course prepares them for their senior year capstone work.
Prerequisite: COMM 243 and COMM 244.
Offered: Fall, Spring.
[bookmark: 443B8E133AEC4E44BCCAB1A219AC0D05]COMM 346 - Sports Reporting (4)
Students will learn the skills necessary to succeed as sports reporters and will be required to read, watch and listen to sports reporting from a variety of sources.
Prerequisite: COMM 201 or COMM 302,302 or consent of department chair.
Offered: Fall.
[bookmark: BB3968027D59421EBF7FE1F3EFD9016C]COMM 347 - Media Law (4)
Laws and regulations that affect both mass media and new media formats are examined. Topics include the First Amendment, libel, commercial speech, obscenity and other current legal issues.
Prerequisite: COMM 240.
Offered: Spring.
[bookmark: 6EF635D3A0BE41B588A85A78E4C8E43C]COMM 348 - Global Communication (4)
Students examine how the globalization of communication systems and content affects people's lives around the world. Media and interaction patterns within and across nations are compared.
Prerequisite: COMM 240.
Offered: Fall.
[bookmark: E39DD89571F447789292A7E5A0022B2B]COMM 349 - Media Theory and Research (4)
Students should understand the role of audience research as related to film, radio, television and online media as well as within in the social sciences.
Prerequisite: COMM 240, COMM 242 and 60 Credits.
Offered: Fall.
[bookmark: C0267C35357448179B81142D83714D3D]COMM 351 - Persuasion (4)
Students will examine principles and techniques of effective influence. The course offers practical experience in persuasive message making in a variety of contexts.
Prerequisite: COMM 208 or permission of department chair.
Offered: Fall, Spring.
[bookmark: 41FB16E9C2AC42E997C4F86D484D9C0B]COMM 353 - Political Communication (4)
The role of communication in electoral campaigns, speechmaking, debates, media coverage, political advertising, and social media is examined. Special emphasis is placed on the use of strategic communication.
Prerequisite: Completion of at least 30 college credits or sophomore standing, or permission of department chair.
Offered: Annually.
[bookmark: CA749B109AD7451FBB49E94D1B1A5E16]COMM 354 - Communication and Civic Engagement (4)
Students will explore the ways in which public dialogue and deliberation is used to encourage citizen engagement. Experiential projects and student-designed learning experiences are integral to the course.
Prerequisite: Completion of at least 45 college credits and COMM 208, or consent of department chair.
Offered: Spring.
[bookmark: 35A38D49A8444429AB6AB2B66FEE2255]COMM 356 - Group Decision Making (4)
The principles of group dynamics and discussion in task-oriented experiences are examined. Topics include group leadership skills and cooperative problem-solving methods.
Prerequisite: COMM 208 or permission of department chair.
Offered: Spring.
[bookmark: 68643F5F7C7C4BE29EC339E4B15C29F4]COMM 357 - Public Opinion and Propaganda (4)
The nature and influence of public opinion are explored. Topics include propaganda as a technique for persuasion.
Prerequisite: COMM 240.
Offered: Spring.
[bookmark: 306996C425F4431AB8C5AF51BBAB7BCD]COMM 359 - Argumentation and Debate (4)
The tools of argumentation and debate are introduced, including the construction of logical arguments and the analysis of arguments for weakness in reasoning or evidence.
Prerequisite: COMM 208 or permission of department chair.
Offered: Fall.
[bookmark: B06E11510B8D46C8A5AA9198E01F616C]COMM 376 - Advertising Laboratory (4)
Students synthesize and apply the skills and knowledge learned in previous advertising courses to design a complete advertising campaign to enhance professional development skills.
Prerequisite: COMM 337, with a minimum grade of C.
Offered: Spring.
[bookmark: FC37253687DC41CF942921077F9FD85E]COMM 377 - Public Relations Laboratory (4)
Working in teams, students research, plan, and implement a public relations campaign for not-for-profit groups within the community. Field experience may be required.
Prerequisite: COMM 301 201 or COMM 302, and COMM 311, each with a minimum grade of C.
Offered: Spring.
[bookmark: 6B2DD75BD8154B5A95F00C3E10C2FDC5]COMM 378 - Forensics (1)
With the approval of the forensics director, students may receive credit for participation in debate and other forensic activities. Admission to the activity does not, by itself, ensure credit. Credit may be awarded no more than four times.
Prerequisite: Completion of at least 30 college credits or sophomore standing.
Offered: Fall, Spring.


Writing in the Discipline section:
Media Communication
COMM 243: Preproduction for Digital Media
Students are introduced to the concepts and techniques used to develop
digital media products and learn how to write for a variety of digital
media distribution channels. At the end of this course, fully successful
students should be able to (1) identify and describe the various types of
copy used in the electronic media industry; (2) distinguish between
writing for print and electronic media (radio, television & web); (3)
critique various electronic media writing products; (4) explain key media
writing concepts and topics; and (5) create effective copy for electronic
media projects such as treatments, scripts, rundowns, executive
summaries, and project proposals.
COMM 340: Media Ethics
Students develop an understanding of key ethical issues facing media
practitioners and formulate strategies and guidelines for confronting
ethical challenges in journalism, advertising, public relations, and
entertainment media through writing (1) position papers on media ethics
cases; (2) critical comments/questions/refection/responses to each
chapter; (3) papers demonstrating how various media values and ethical
principles may or may not be at work; and (4) a research paper on a
chosen case.
Public and Professional Communication
COMM 351: Persuasion
Persuasion teaches social science and rhetorical theories of influence.
Students demonstrate knowledge and skills through both oral and written
experience. Writing assignments include 1) fully developed speech
outlines, 2) several short reaction papers and 3) a final analytical and
critical paper of substantial length requiring scholarly research and a two
draft writing process.
Public Relations/Advertising
Public Relations:
COMM 302201: Writing for News and Public Relations
COMM 312: Advanced News and Public Relations Writing
The courses cover "the fundamentals of composition using the AP style
guide. Topics include news values, basic reporting, public relations
formats, and techniques for achieving high-quality news and public
relations writing (COMM 302201). Students build on their news and media
writing skills and become more proficient at public relations writing for
digital and traditional outlets. Applications include news conferences and
crisis communication (COMM 312). With the frequent writing exercises
and critical review students taking the introductory and advanced courses
are able to express themselves in both personal and professional
application. Heavy emphasis is placed on developing style and clarity.
Proper grammatical structure is stressed throughout.




